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From: 
Sent: 
To: 
WU1 Michael [mwu@rosettastone.com] 
Thursday, July 03, 2008 11:47:10 AM 
MCl.Y, Jeanne 
, 
Subject: RE: Legislative Coalition on Keyword Advertisements 
From: Wu, Michael 
Sent: Tuesday, July 01,200810:01 AM 
To: dlwilliams@limitedbrands.com 
Subject: LegiSlative coalition on Keyword Advertisements 
Doug. 
Rosetta Stone is forming a coalition to launch a national campaign against trademark infringement by 
Internet search engines and their cU:5tornel5 through the sale of trademarks 85 -keyword 
advertisements.'" Specifically, Internet search engines are selling trademarked lerms to the competitors 
of trademark owners resulting in competitor advertisements appearing as sponsored Jinks above and on 
the right hand column next to natural search results thal are generated when consumers search for the 
products and services of trademark owners. We want to put an end to this practice as we believe 
keyw-ord advertising is costing brand owners hundreds of millions of dollars annually as a result of 
diverted sales, Increasing costs for trademark owners who are for~d to purchase their own trademar1ts 
as keyword advertisements, causing ccmpanies to lose the hard-earned trust and goodwill of consumers, 
and increasing the costs of Internet enforcement efforts to protect consumers and brand owners from 
Internet fraud, viruses and sypware. 
Vertzon, GEICO, Intercontinental Hotels, Sporty's·, StaMood Hotels, J2 Communications and Rosetta 
Stone have commiHed to the coa lition. Ogilvy Government Relations, a premier government affairs fillTl : 
is now following up with-their existing clients including AT&T, Hilton, Intuit, Blackstone, and Time Warner. 
In addition, a coalition of holels - MarrioH, Starwood. Hyatt and Intercontinental- has formed the Alliance 
Again:'il Bait and Click (MBC) around the same issue and will be commencing a consumereducalion 
effort next month. I have attached (or your reference a recent Wall Street Journal artide, draft AABC 
materials, arlu a Ogllvy brochure. 
Ogilvy has fadlilated several discussions on this issue with Congressmen and their staff on the 
Subcommittee on Courts, the internet. and Intellectual Property. Based on these discussions we believe 
that there is an excellent opportunity to engage COngress and commence legislative activity on 
redressing this problem. SpeCifically, we seek to commence legislative hearings and ultimately enact 
legislation to stop this infringement. We believe that the legislative efforts wfll be highly synergistic with 
the goals of MBC. Congressional hearings will assist AABC's efforts to focus the attention of the media 
and consumers on the "bait and cljck~ practice, and act as a potential lever to push regulators and 
Inlemet search engines to resolve this probiem. 
I would appreciate it if you would Jet me know whether Umited Brands has any interest in these 
initiatives. 
Best regards, 
Michael 
Michael C. Wu 
General Counsel 
Rosetta Stone 
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